


Problem:

People are not aware that the plant based impossible 

burger tastes better than meat.



Insight:

It’s impossible to truly experience a burger in an ad no 

matter how good it is.



Idea:

Play off the sensory limitations that ads have to convince 

people to try the real thing.



Print Execution Write Up:

Creating interactive burger print ads that tease with the 

senses of smell, touch and taste to encourage tasting the 

real thing.



Print:



Print:



Print:



Print 

Mockup:



Execution Write Up:

OOH:

Creating interactive burger OOh’s that play the sound of a 

burger cooking (tiiisshhhh, if you will) when someone 

comes close to it to encourage tasting the real thing.



OOH:



OOH:



OOH 

Mock-Up:



Execution Write Up:

Direct Mailer:

Creating an interactive burger mailer that encourages the 

user to lick the stamp on the mailer and send it back for a 

free sample of the real thing.



Mailer 

Front:



Mailer 

Inside:



Mailer 

Stamp:



Mailer 

Mock-Up:


