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• Broke new hackathon ground as a first of its kind event between both nations  with 5,600 entries for 
400 places 

• Increased MiSK’s profile and credibility through new international partnerships

• Created mass talkability in youth communities and in digital  innovation circles, driving the online 
conversation around the world 

• Driven a ‘movement’ of youth tech entrepreneurialism in KSA and UK, creating lasting social 
change, new businesses and new friendships

• Showcased KSA’s and UK talent in digital health innovation

• Positioned MiSK as a pioneer and progressive leader in youth enterprise and dual-nation cooperation

• Showed the world that the DCP’s 2030 in action and created engagement with the UK government,  
Embassy, forging social change amongst the youth  of the UK and KSA 

The campaign outcome ?



• 400 people took part and 5,600 registered to  take part in the event on the website 

• 32 new health tech innovations and 3 winning ideas  and $185k of investment and 10 new businesses started 

• 51 world-class mentors, specialists and judges took part in both countries 

• 42% of the hackers were women 

• The most talked about online – no other hackathon has got this much coverage

• Over 700 pieces* of editorial and news release coverage in UK, KSA  and international media

• Exceeding opportunities to see (OTS) of 91 million among an audience of business, tech, health, financial and 
general news viewers

• Social media reach exceeding 1.2 million earned and paid media

• Over 4,690 mentions on google of the Misk Hackathon

• 4,129 mentions on Twitter & 1,979 Unique Authors

• 30,343 people reached on Facebook 

• 14,673 times the hack intro film was watched on Facebook & Instagram 

• 14,540 Ad clicks 

• 400,000 Ad impressions on Hacker, Gizmo, Brunel Uni, Imperial College, Student Union web pages 

• 1,000,969 Ad impressions delivered on Facebook 

• 2,012 Facebook post engagements

• 19,678 visits to the Misk Hack website  (59% UK and 41% KSA) 

•

The campaign in numbers



• 2 unique event spaces in London and Riyadh brought together via a live TV satellite link over a total 
of 56 hours. The venue included creating a dedicated snooze zone, chill out zone, media pods, 
spectator zone and Hack Diner, Juiceology Bar and Sugar Rush Café. 

• PR campaign in both countries including creating unique content in English and Arabic 

• A dedicated social media platform across all channels including FB, Twitter, Snapchat and What’s app 

• Paid media on FB, Twitter and Student Web platforms 

• Live filming teams in both countries creating 90 sec filmed updates for the world to see 

• A university outreach programme including student ambassadors, poster and  Student Union 
websites 

• We created a bespoke Hackathon Guide and Hackathon survival kit 

• Post event PR and filmed follow up 

The campaign programme 



Hack website 



Campaign branding & hack survival kit 



Event Creative in both countries    



Event Creative in both countries    



Digital Media Ads 



The Event London & Riyadh  



The Event London & Riyadh  



The Event Mentors and Supporters



A Synopsis of feedback

• “The unique environment provided by the Misk Hackathon provided the perfect ecosystem for disruptive 
HealthTech ideas and curious teams to thrive ... as demonstrated by the quality of the prize winning solutions 
which addressed the noble cause to improve the lives the people of our world. ” Paul Excell (UK Mentor)

• “… I really enjoyed mentoring the young people present. There was a definite air of serious purpose and a real 
desire to see results at the end of the hack, not necessarily fuelled by the desire for the prize although obviously 
that helped. The setting was perfect – and the refreshment provision keeping hungry hackers going for the 
marathon was really well thought out.” Caroline Jackson (UK Mentor)

• “… After having delivered a number of hackathons myself during my time as CEO of Orange Innovation, I was 
impressed by Misk on so many levels. First of all, the theatre that was created for the event to take centre stage 
was absolutely amazing. I have honestly never seen anything like it. I am a true believer that the environment is 
crucial for the development of great ideas. The participants in London had to fight very adverse conditions to get 
to the event: still the lucky ones who managed to make it were 100% committed and really focused on designing 
the most amazing health care innovations.” Carolina Costa (UK Mentor)

• “ I just wanted to thank you for the invite to participate in the MiSK Hackathon, hopefully the first of many. You 
all did a grand job in what were challenging circumstances, and by the finish you’d help deliver some really 
interesting projects that could go forward and deal with real world medical problems – which is the whole point 
of it!” Keith Grimes (UK Mentor)

• “I don't think I could fault it in any way whatsoever and feel it offered an excellent collaboration of minds from 
both Saudi Arabia and the United Kingdom, plus a couple of other origins. The theme was superb and  we had 
great specialists, mentors, event and production crews. The on-site amenities as well offered everyone a relaxed 
and enjoyable environment, so they could focus on the task at hand.” Terry Lee Cooper (UK Mentor)

What People Thought of  the Event 



What they said: in social media 



The programme in the media



Media coverage highlights 



University/hacker/events media highlights



Partner communication highlights



Media coverage highlights partners 



Partner coverage highlights



Media coverage highlights – judges & prize   



Media coverage highlights – judges & prize   



Media coverage highlights – Arabic Media    



Social media highlights –Live event 



Media coverage highlights Winners



Media coverage highlights TV



Hacker Survey Results  - Both Nation’s Experience   

Love it 

• The overall experience? 86% 

• The hack facilities? 77% 

• How was the food & drink? 86%

• The mentor & specialist support? 88%

• The hack books, guides  & content given out? 86%

• Information supplied about the hacks aims? 80%

• How do you rate this hack over others? 94%

• How was your collective team experience?  87%

• Are you happy with the learnings during the hack 85%

• Are you happy with the level of networking at the hack 80%

• Would you be to repeat your MiSk Hack experience? 96%

It was 
amazing 

The best 
Hack event –

Thank you 

Cant wait for 
the next one!

The different 
zones were 

great!



https://www.dropbox.com/s/lpdc2hwy5uhg9h6/MISK%20summary%20
V6.mp4?dl=0

Links to the overall event film 

https://www.dropbox.com/s/bsv2ovovx54oce0/08.%20Compliment
%20Reel.mov?dl=0

Overall event film 

Comments on the 
programme 

https://www.dropbox.com/s/lpdc2hwy5uhg9h6/MISK summary V6.mp4?dl=0
https://www.dropbox.com/s/bsv2ovovx54oce0/08. Compliment Reel.mov?dl=0
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