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Problem:

People do not use Post-It notes because they rely on 

technology. 



Insight:

When you write something down, you remember it.

Idea:

When you post-it, it sticks.



Print Execution Write-Up:

Real, physical post-its will be placed in print magazines reminding people of 

a significant occasion for that month. 

For example, this execution tackles Valentine’s day in February.

When the reader takes out the post-it off the ad, it displays a visual 

pertaining to that occasion to further accentuate our message.
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Print - Mock-Up:



OOH Execution Write-Up:
Phase 1:

Fake ads will be created and launched by post-it.

Phase 2:

Real post-it notes hijack these billboards with reminders pertaining to the 

fake ad.
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